M.C.E. SOCIETY'S

g

oo, M. C. E. Society’s
%

N 3\/\% Abeda Inamdar Senior College
I =

— e =

Of Arts, Science and Commerce, Camp, Pune-1

(Autonomous) Affiliated to Savitribai Phule Pune University
NAAC accredited ‘A’ Grade

M~

Syllabus for F.Y.B.Com
2021-22 (CBCS — Autonomy 21 Pattern)

Course/ Paper Title Compulsory English-1
Course Code 21CBCO111
Semester I

No. of Credits 3

Objectives of the Course

Sr. No.

Objectives

1.

To offer relevant and practically helpful pieces of prose and poetry to students so

that they not only get to know the beauty and communicative power of English
but also its practical application

2. Inculcate in students intellectual and theoretical finesse.
3. To develop oral and written communication skills of the students so that their
employability enhances
4.

Help students improve the range and depth of their vocabulary.

Course Specific Outcomes

Sr. Learning Outcome

No.

1. Students appreciate shorter literary texts and understand the socio-cultural
comments implicit in a literary text.

2. Students understand the realistic yet creative use of language in a literary text.

3. Students develop communicative skills.

4. Students improve their intellectual capacities and caliber.




Syllabus

Unit No. Title with Contents No. of
Lectures
Unit | Prose and Short Stories 24

1.The Beggar- Anton Chekhov
2.The Nightingale and the Rose- Oscar Wilde
3.Muhammad Yunus: An Economics for Peace- Farida Khan...
4. The Model Millionaire — Oscar Wilde

Unit 11 Poetry 10
1.Up-Hill- Christina Rossetti
2.Stay Calm- Grenville Kleiser

Unit Il | Language Skills : Building Vocabulary 12
1.Synonyms and Antonyms
2.Collocation: Words that go together
3.Word formation, Suffixes and prefixes

Unit IV | Communication and Life Skills 8
1.Meeting and Greeting People and Dialogue (Internals)
2.Group Discussions, Interview and Interviewing Skills
(Internals)
3.Presentation Skills (Internals)

References:

e Board of Editors, ed. Success Avenue. Hyderabad: Orient BlackSwan, 2019
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Course/ P

aper Title Financial Accounting-I

Course Code 21CBCO112

Semester

No. of Credits 3+1

Objectives

of the Course

Sr.
No.

Objectives

1.

To impart knowledge of basic accounting concepts.

To create awareness about application of these concepts in business
world.

To impart skills regarding Computerized Accounting.

To impart knowledge regarding finalization of accounts of various
establishments.

Course Specific Outcomes

Sr. Learning Outcome
No.

1. To give Knowledge about various accounting Concepts, Conventions
and Principles & emerging trends in accounting. To impart knowledge
about various Accounting Standards

2. To impart knowledge about process of dissolution of partnership firm.

3. To give knowledge about Accounting for Professionals

4. To give Knowledge about conceptual framework of the GST ,various
Components of GST & understand the types of taxes under GST and
to understand the Registration process under GST for business
establishments.




Syllabus

Unit
No.

Title with Contents

No. of
Lectur
es (54)

Accounting Concepts, Conventions and Principles and
an overview of Emerging Trends in Accounting &

Introduction to Accounting Standards

12

1. Accounting Concepts, Conventions and Principles:
i. Money Measurement
ii. Business Entity.
iii. Dual Aspect
iv. Periodicity Concept
v. Realization Concept
vi. Matching Concept
vii. Accrual / Cash Concept
viii. Consistency Concept
ix. Conservatism Principle
X. Materiality Concept
xi. Going Concern Concept

xii. Historical Cost Concept

2. Emerging Trends in Accounting
I. Inflation Accounting
ii. Creative Accounting
iii. Environmental Accounting
iv. Human Resource Accounting

v. Forensic Accounting

3. Introduction and Relevance of Accounting Standards
i. Overview of Accounting Standards in India-Concept,
Need, Scope and Importance. Procedures for Issue of

Accounting Standards




ii. Accounting Standard — 1: Disclosure of Accounting
Policies

a) Purpose

b) Areas of Policies

c) Disclosure of Policies

d) Disclosure of Change in Policies

e) Illustrations

iii. Accounting Standard— 2: Valuation of Inventories
(Stock)

a) Meaning, Definition

b) Applicability

c) Measurement of Inventory

d) Disclosure in Final Account

e) Explanation with Illustrations

iv. Accounting Standard— 9: Revenue Recognition
a) Meaning and Scope

b) Transactions Excluded

c) Sale of Goods

d) Rendering of Services

e) Effects of Uncertainties

f) Disclosure

g) Hlustrations on AS-9

Piecemeal Distribution of Cash

14

1.Introduction & Meaning of Piecemeal Distribution of
Cash
I. Asset taken over by a partner,
ii. Treatment of past profits or past losses in the Balance
sheet

iii. Contingent liabilities




iv. Realization expenses/amount kept aside for expenses

v. Adjustment of actual, Treatment of secured liabilities,

vi. Treatment of preferential liabilities like Govt.
dues/labour dues etc.

2. Problems on Surplus Capital Method 6

3. Problems on Insolvency of partner and Maximum 6
Loss Method.

Il Accounting for Professionals 16

1.Problems on Accounting for Professionals such as :

i. Doctors
ii. Solicitors
iii. Chartered Accountants

iv. Architects

w b~ B O

Introduction to Goods and Services Tax laws and
Accounting (GST)

1. Constitutional Background of GST, Concepts and

definition of GST. '
2. Integrated Goods And Service Tax, 2
Central Goods And Service Tax ,
State Goods And Service Tax and 2
Union Goods & Service Tax
3. Input and Output Tax credit 2
4. Procedure for registration under GST 2
3

5. Problems on calculation of GST

References:
e Gupta, S. C. (1997). Advanced Accounts (Complete). S. Chand Publishing.
e Tulsian, P. C. (2002). Financial Accounting. Pearson Education India.
e GOYAL, V. K., &amp; GOYAL, R. (2012). Corporate Accounting. PHI Learning
Pvt.
e Batra, C. A. (2019). GST Audit. Wolters Kluwer India Pvt.



Note: The breakup of marks in the Examination will be as follows:

Component Percent
Theory 40%
Practical/ Problems 60%

Practical for Semester— |

) Mode of Practical
Topic

Constitutional Background of GST, Concepts Library Assignment

and Implications of GST.

Integrated Goods And Service Tax, Central
Goods And Service Tax And State Goods And | Guest Lecture
Service Tax

Procedure for registration under GST Visitto a | Presentation
Business establishment

Input and Output Tax credit Power Point Presentation
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Course/ Paper Title | Business Economics (Micro)-I

Course Code 21CBCO113
Semester |
No. of Credits 3

Objectives of the Course

Sr. Objectives

No.

1 To impart knowledge of business economics

2 To analyze and interpret charts and graphs

3. To understand basic theories, concepts of microeconomics and their application

4 To help the students understand price determination in varied demand and supply
conditions

5. To understand theories of production function and impact of scale on cost of
production

Course Specific Outcomes

Sr. Learning Outcome
No.
1. Understand and apply the various economic principles for the purpose of decision

making in real life business settings.

2. Understand the concept of utility and its application in analyzing consumer behavior.

3. Make use of the basic concepts of Demand, Supply, Equilibrium and their




determinants.

Apply the concept of elasticity of demand for making various demand related

decisions.

Understand production and theories of production to handle business decisions.

Syllabus

Unit No.

Title with Contents

No. of

Lectures

Unit |

Introduction to business economics and basic concepts

13

1. Meaning, Nature, Scope and Significance

of Business Economics

2. Concept of Micro and Macro Economics

3. Tools for Economic Analysis: Functional

Relationship, Schedules, Graphs and Equations

4. Basic Concepts: Household, Consumer, Plant, Firm, and Industry

5. Goals of Firms: Economic and Non-Economic

Unit 11

Consumer Behavior

13

1. Utility: Concept, Types, and Measurement

2. Cardinal Approach: Law of Diminishing Marginal Utility and Law
of Equi-Marginal Utility

3. Consumer Surplus: Concept and Measurement

4. Ordinal Approach: Indifference curve Analysis- Concept,

Characteristics, Consumer Equilibrium

Unit 111

Demand and Supply Analysis

14

1 Concept of Demand
2. Determinants of Demand
3. Law of Demand
4. Elasticity of Demand:
I. Price Elasticity of Demand: Meaning, Types, Measurement,
Uses, and Significance

ii. Income Elasticity of Demand: Meaning, Types, and




Measurement

iii. Cross Elasticity of Demand: Meaning, Types, and Measurement
5. Supply: Concept, Determinants, and Law of Supply
6. Equilibrium of Demand and Supply for Price Determination

Unit IV | Production Analysis 14

1. Concept of Production Function

2. Total, Average, and Marginal Product
3. Concept of Isoquant and Iso-cost

4. Law of Variable Proportions

5. Law of Returns to Scale

6. Economies and Diseconomies of Scale: Internal and External

References:

Koutsoyiannis, A. (2003). Modern microeconomics (2nd ed.). MacMillan Press.
Mankiw, N. G. (2016). Principles of microeconomics (8th ed.). Cengage Learning.
Besanko, D., & Braeutigam, R. (2013). Microeconomics (5th ed.). Wiley India.

Ahuja, H. L. (2019). Principles of microeconomics (22nd ed.). S. Chand Publishing.
Bernheim, B. D., & Whinston, M. (2018). Microeconomics (5th ed.). Tata McGraw-Hill
Education.

Pindyck, R., & Rubinfeld, D. (2018). Microeconomics (9th ed.). Pearson.

Lipsey, R., & Chrystal, A. (2020). Economics (14th ed.). Oxford University Press.
Refer to the below link for recorded video explanation:
https://www.youtube.com/playlist?list=PL40xnRvuKzQEmwI80Qcgf HPr012tvSF1



https://www.youtube.com/playlist?list=PL4OxnRvuKzQEmwI8oQcgf_HPr012tvSF1
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Course/ Paper Title Business Mathematics and Statistics-I
Course Code 21CBCO-114A

Semester I

No. of Credits 3 (1 Unit equivalent to 1 Credit)

Aims & Objectives of the Course

Sr. Objectives

No.

1. To introduce the basic concepts in Finance and Business
Mathematics and Statistics.

2. To familiar the students with applications of Statistics and
Mathematics in Business.

3. To acquaint students with some basic concepts in Statistics.

4, Themain outcomeof thiscourseis that thestudents areable to

analyzethedata by usingsomeelementarystatistical methods.

Expected Course Specific Learning Outcomes

Sr. Learning Outcome
No.

1. Demonstrate mastery of mathematical concepts that are foundational in
business mathematics, including functions and their mappings, linear systems
and their solutions.

2. Demonstrate an understanding of basic marketing mathematics by solving




relevant problems, including trade discounts, cash discounting, and markup and
markdown calculations.

3. Apply the principles of simple interest to solve relevant problems in financial
applications such as simple-interest-based loans.

4, Use the principles of compound interest to solve relevant problems in financial
applications, for example, those involving annuities, loans and mortgages,
bonds and sinking funds, and investment decisions.

Sr. Course Semester | Continuous EndSeme
No. Internal sterExam
Evaluation (External TotalM Credits
(Internal Marks) arks
Marks)
21CBCO-114A ! 40 60 100 3
1. | — Bussiness
Mathematics
and Statistics -1
2. | 21CBCO-124A ] 40 60 100 3

— Bussiness
Mathematics
and Statistics -
1

For Continuous Internal Evaluation (CIE), Evaluation will be done continuously. Internal

assessment will be of 40 marks. These 40 marks are divided as follows:

Component

Marks

out of 10)

CIE I: Online MCQ Test (Conducted out of 20 scaled downto | 10




CIE 11: Mid Semester Examination (Conducted out of 20

scaled down to out of 10)

10

CIE I11: Students’ Active Participation in Classroom

05

CIE IV:Course teacher will adopt any three out of the

following methods for internal assessment under CIE 1V, each

carrying 5 marks.

Presentations

Research Projects/ Article

Assignments

Tutorials

Oral examination

Open book test

15

Syllabus: 21CBCO-114A — Bussiness Mathematics and Statistics -1

Unit
No.

Title with Contents

No. of
Lectures

Unit |

Interestand Annuity

12

1.
2.

o o &

Simple Interest.

Compound Interest.

Equated Monthly Installment (EMI) by interest
of reducing balance and flat interest methods.
Ordinary Annuity.

Sinking funds.

Annuity due.

Presentvalue and futurevalue ofannuity

1

N NN NN

Unit 11

Shares and Mutual Funds

10

o &~ DN

Concepts of shares.
Facevalue.
Marketvalue.
Dividend.

Equity shares.

e




6. Preferential shares. 1
7. Bonus shares. 1
8. Concept ofMutual funds. 1
9. ChangeinNetAssetValue(NAV). 1
10. SystematiclnvestmentPlan(SIP). 1
Unit 111 | Concept of Statistics 08
1. Role of Statistics in business. 1
2. Tabulation, Data Condensation. 1
3. Graphical Methods, Attributes and variables. 1
4. Classification. 1
5. Frequency distribution. 1
6. Cumulative frequencies (LCF, MCF). 1
7. Graphs: Histogram, Frequency Polygon. 1
8. Diagrams: Simple bar diagram, multiple bar 1
diagram, pie diagram.
Unit IV | Population and Sample 08
1. Definition of Statistics. 2
2. Scope of Statistics in Economics, Management 2
Science and Industry.
3. Concept of population and sample, methods of 2
data collection: Census and sampling with
illustration.
4. Methods of random sampling — SRSWR, 2
SRSWOR, Stratified, Systematic (Description
of sampling procedures only).
Unit-V Measures of Central Tendency and Measures of 16
Dispersion
1. Frequency distribution: Raw data, attributes and 3
variables.
2. Classification of data, frequency distribution, 3
cumulative frequency distribution, Histogram and
ogive curves.
3. Requisites of ideal measures of central 3




tendency, Arithmetic Mean, Median and Mode
for ungrouped and grouped data.

4. Combined mean, Merits and demerits of 3
measures of central tendency, Geometric mean:
definition, merits and demerits, Harmonic mean:
definition, merits and demerits, Choice of
A.M,,G.M. and H.M.

5. Conceptofdispersion,Measuresofdispersion:Range, 4
Variance,Standarddeviation(SD) for grouped and
ungrouped data, combined SD, Measures of relative
dispersion: Coefficient of range, coefficient of

variation. Examples and problems.

TEXTBOOKS:

1. Business Mathematics-Dr. S.M. Shukla, Dr. R.R. Sharma, SahityaBhawan Publications,
Agra. —
Unit-I- Chapter 10, Chapter 11, Chapter 12.
2. Mathematical and Statistical Techniques- Dr. Abhilasha S. Magar, Manohar B. Bhagirath
Himalaya Publishing House (First Edition 2015)

Unit-11- Chapter 1
3. Mathematical Statistics-J.N. Kapur and H.C. Saxena S. Chand Publication 20" Edition
Unit-111 Chapter 1 (Sec 1.1t0 1.3)
Unit-V — Chapter 2 (Sec 2.1 to 2.3), Chapter 3 (Sec 3.1 to 3.2.5), Chapter 10 (Sec 10.1 to
10.4)
4. Sampling techniques. William G. Cochran. Wiley (3" edition 2007).
Unit-1V.

REFERENCE BOOKS:

1. A Textbook of Business Mathematics(for B.Com and BBAcoursesof allIndiaUniversities)
—Dr.Padmalochan Hazarika, S Chand and Company Limited.

2. Fundamentals of Mathematical Statistics Gupta S. C. and Kapoor V. K.:, Sultan
Chand and sons, 23, Daryaganj, New Delhi 110002.

3. Statistical Methods Gupta S. P. and Kapoor V. K.:, Sultan Chand and sons 23,
Daryaganj, NewDelhi110002.

4. Applied Statistics Mukhopadhya Parimal New Central Book Agency Pvt. Ltd.Calcutta.
5. Fundamentals of Statistics. Goon A.M., Gupta, M.K.and Dasgupta, B.World Press

Calcutta.
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Course/ Paper Title

Computer Concepts and Application -1

Course Code 21CBCO0114B
Semester 1
No. of Credits 3

Aims & Objectives of the Course

Sr. No. Objectives

1. To make the students familiar with Computer environment.

2. To make the students familiar with the basics of Operating System
and business communication tools.

3. To make the students familiar with basics of Network, Internet and
related concepts.

4. To make awareness among students about applications of Internet in
Commerce.

5. To enable make awareness among students about e-commerce and
M commerce.

Course Specific Outcomes

Sr. No.

Learning Outcome

1.

Students will be able to know the basics of computer operation and
hardware.

Students will be able to know the office automation tool like Ms-
Word, Ms-Power Point, Ms-Excel and Ms-Access.

Students will get the basic knowledge Computer Networks and
network devices. How Internet works and uses of internet. Basics of
network security, Search engine and Web Browsers.

Students will get the basic knowledge use of computer and internet
in the field of commerce. The students will be able to know the
benefits of E-Commerce.




Syllabus

Unit No.

Title with Contents

No. of
Lectures

Unit |

Introduction to Computer and Operating system

14

1.

6.

7.

Introduction to Computer
Definition, Block Diagram, Computer Hierarchy,
Classification, Characteristics of Computer

Computer System Hardware
Computer Memory
Input and Output Devices

Definition — Software
Software Types - System Software, Application
Software

Definition of Operating System
Types of Operating Systems,
Functions of Operating Systems

Working with Windows Operating System:
Introduction, The Desktop, Structure of
Windows, Windows Explorer, File and Folder
Operations, The Search, The Recycle Bin,
Adding or Removing New Programs using,
Control Panel, Applications in windows (Paint,
Notepad, WordPad, and Calculator)

Introduction to Free and Open-Source
Software

Definition of Computer Virus, Types of
Viruses, Use of Antivirus software.

2




Unit1l | Office automation tools 14
1. Definition of Information Technology (IT) 1
2. Benefits of Information Technology IT) 1
3. Applications of Information Technology (IT) 2
4. Office automation tools 3

MS-Word: Introduction, Starting MS-Word, MS-

Word Screen and its Components, Elementary

Working with MS-Word

MS-Excel: Introduction, Starting MS-Excel, Basics of 3
Spread sheet, MS-Excel Screen and Its Components,

Elementary Working with MS-Excel

MS-PowerPoint: Introduction, Starting MS- 2
PowerPoint, Basics of PowerPoint, MS-PowerPoint

Screen and Its Components, Elementary Working with

MS PowerPoint

Data Processing: Files and Records, File Organization 2
(Sequential, Direct/Random, Index )

Unit 111 Introduction to Computer Network 14

1. Introduction Importance of Networking Computer 3
Network (LAN, WAN, MAN)

2. Network Components 2
Hub, Switch, Bridge, Gateway, Router, Modem.

3 Network Topology, Wireless Network )

4 Internet and Internet application Introduction, 2
Internet evolution, Working of Internet, Use of
Internet

5 Overview of World Wide Web (Web Server and
Client) Introduction to Search engine and Searching 3
the Web, Downloading files, Introduction to Web
Browsers, Working with E-mail (creation and use of
the same)

6 Introduction to Internet Security, Privacy, Ethical 2




Issues & Cyber Law

unit IV

Computer applications in Commerce

12

1

2

Computer Applications in Business —

Need and Scope Computer Applications in various
fields of Commerce: Personnel Administration,
Accounting, Cost and Budgetary Management,
Purchasing, Banking, Insurance and Stock-broking, e-
governance

E-Commerce

Defining e-Commerce, Main Activities of Electronic
Commerce, Benefits of E-Commerce; Broad Goals of
Electronic Commerce; Main Components of E-
Commerce; Functions of Electronic Commerce —
Communication, Process Management, Service

Management, Transaction Capabilities;

References:

1. Sinha, P. K., & Sinha, P. (2004). Computer fundamentals (2nd ed.). BPB publication.

2. Vipra Computers, Microsoft Office 2000, Vipra Printers Pvt. Ltd.
3. Join Josh, PC/HARDWARE, O"Reilly Publication.

4. David Whiteley, E-commerce, Strategy, Technologies and applications, Tata McGraw-

Hill Edition 2.
5. G.S.V Murthy, E-Commerce Concepts, Models, Strategies. BPB publications
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Course/ Paper Title Banking and Finance-I

Course Code 21CBCO0O115
Semester |
No. of Credits 03

Course Objectives:

Sr. o
Objectives

No.

1. To provide knowledge of Fundamentals of Banking.
2. To create awareness about various banking concepts.
3. To conceptualize banking operations.

4, To know the role of Reserve Bank of India.

5. To know the classification of Indian Banks.

Course Specific Outcomes

Sr.No. | Learning Outcome
. To know the meaning, definition, and origin of banks, to know the different
' types of banks that exist in the Indian Banking System.
) To know the various types of Primary and Secondary Functions of
' Commercial Bank.




To know the Procedure for Opening of Deposit Accounts, the documents
required for Opening of Deposit Accounts, procedure to Operate Deposit
3. Accounts, documents used while Operating Deposit Accounts, use of Debit
Card, Credit Card, to know the procedure of Closure and Transfer of
accounts, types of Individual and Institutional Account holders.
To understand the different methods through which money/Fund can be
transferred from one account to another account, to know Demand Draft,
4. Real Time Gross Settlement, National Electronic Fund Transfer, PhonePe,
Google Pay, Bharat Interface for Money(BHIM), Unified Payments
Interface (UPI),etc.
Syllabus
Unit No. Title with Contents No. of
Lectures
Unit | | Evolution of Banking and Structure of Indian Banking System: 14

1. Meaning, Definition and Origin of ‘Bank’

2. Evolution of Banking in Europe and Asia

3. Evolution of Banking in India

4. Structure of Indian Banking System

5. SBI

Unit Il | Functions of Commercial Bank: 12

1.Primary Functions:

i. Accepting Deposits:

a. Demand Deposits-Current Deposit and Saving
Deposits;

b. Time Deposits - Fixed Deposit and Recurring
Flexi Deposits (Auto Sweep)

ii. Granting Loans and Advances:

a. Short Term Loan- Overdraft Facility, Cash Credit
Facility

b. Term Loan




2. Secondary Functions:
i. Agency Functions-
a. Payment and Collection of a Cheque

b. Bill and Promissory Note

c. Execution of Standing Instructions

d. Acting as a Trustee and Executor

ii. General Utility Functions-

a. Safe Custody

b. Safe Deposit Vaults

c. Remittance of Fund

d. Pension payments

e. Acting as a Dealer in Foreign Exchange (FOREX) Market.

iii. Distribution of Third Party Products-
a. Bancassurance

b. Mutual Funds

c. Issuance of Credit Card and Debit Card
iv. Non Fund Based Credit Facilities-

a. Letter of Credit

b. Bank Guarantee and Deferred Payment
v. Government Business —

a. Collecting GST

b. Stamp Duty

c. Excise Payment, etc.

3.Reserve Ratios-

i. Cash Reserve Ratio

ii. Statutory Liquidity Ratio-

4.Credit Appraisal and Credit Monitoring

Unit 111

Procedure for Opening and Operating of Deposit

Account

14

1.Procedure for Opening of Deposit Account:Know Your

Customer Norms (KYC Norms), Application Form, Introduction,

Proof of Residence, Specimen Signature, Nomination Facility,

Importance, No Frill Account




2. Procedure for Operating Deposit Account:
i. Pay-in-slip
ii. Withdrawal slip
iii.Issue of Pass Book, (Current, Savings or Recurring Deposit)
iv.Issue of Cheque Book
v. Issue of Fixed Deposit Receipt
vi. Issue of Debit/ATM Cards, Credit Card
3.Closure of Account, Transfer of Account & Death Claim Procedure
4. Types of Account Holders
i.Individual Account Holders-
a. Individual Account
b. Joint Account
c. llliterate
d. Minor
e. No Frill Account
ii. Institutional Account Holders-

. Sole Proprietorship

o o

. Partnership Firm

. Joint Stock Company

. Hindu Undivided Family
e. Clubs

f. Associations

o O

g. Societies and Trusts

Unit IV

Methods of Remittance

14

1.Demand Draft
2.Bankers' Cheque
3.Electronic Funds Transfer (EFT) —
i. Real Time Gross Settlement (RTGS)
ii. National Electronic Funds Transfer (NEFT)
iii. Procedure of fund transfer through NEFT/ RTGS
4.Society for Worldwide Interbank Financial Telecommunication
(SWIFT)
5. Immediate Payment Service (IMPS)




6. Introduction to Online Payment Platform —
7. PhonPDemand Draft
8. Bankers' Cheque
9. Electronic Funds Transfer (EFT) —
i. Real Time Gross Settlement (RTGS)
ii. National Electronic Funds Transfer (NEFT)
iv. Procedure of fund transfer through NEFT/ RTGS
10. Society for Worldwide Interbank Financial Telecommunication
(SWIFT)
11. Immediate Payment Service (IMPS)
12. Introduction to Online Payment Platform —
I. PhonPe
Ii. Google Pay
Iii. Bharat Interface for Money(BHIM)
Iv. Unified Payments Interface (UPI)
a. Interbank (Bank to Bank) and Intra Bank (Branch to Branch) Fund
Transfer
Google Pay
Bharat Interface for Money(BHIM),
Unified Payments Interface (UPI)

©® o o o

Interbank (Bank to Bank) and Intra Bank (Branch to Branch) Fund

Transfer

References:

Choudhry, M. (2012). The Principles of Banking. John Wiley &Amp; Sons.
Gordon, E., &Amp; Natarajan, K. (2008). Banking: Theory, Lay And Practice.
[1BF. (2008). Principles And Practices Of Banking: (For Jaiib Examinations) (2nd Ed.).
o Macmillan.
Kandasami K.P./ Natarajan S. &Amp; Parameswaran. (2009). Banking Law And
Practice (4th Ed.).S. Chand Publishing.
MURALEEDHARAN, D. (2014). Modern Banking: Theory And Practice. PHI Learning
Pvt.
Shekhar, K. S. (1974). Banking Theory And Practice (21st Ed.). Vikas Publishing House.
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Course/ Paper Title Marketing & Salesmanship |

Course Code 21CBCO116
Semester |
No. of Credits 03

Objectives of the Course

Sr.
No.

Objectives

1. To introduce the basic concepts in Marketing.

2. To give the students insight of the Marketing Environment, Segmentation and

the Marketing Mix.

3. To aware students on Product and Price Mix.

4. To make students understand the concept of Place mix and Promotion Mix.

5. To enable students to know sub-elements of Marketing Mix.

Course Specific Outcomes

Sr. Learning Outcome

No.

1. Students will understand the Basic Concepts and recent trends of Market and
Marketing.

2. Students will develop an Idea about the Marketing Environment,




Segmentation along with the basic concept and elements of Marketing Mix.
3. Students will get proper insight of Product and Price Mix.
4. Students will develop the skills of promoting a product along with gaining
knowledge about the distribution channels.
S. Students will get an insight of extended P’s of marketing mix.
Syllabus
Unit Title with Contents No. of
No. Lectures
I Introduction to Market and Marketing 12
1. Meaning and Definition of Market 1
2. Classification of Markets 2
3. Features of Market 1
4. The New Marketing Trends 1
5. Importance of Marketing 1
6. Functions of Marketing: 5
Buying, Selling, Assembling, Storage, Transportation,
Standardization, Grading, Branding, Advertising,
Packaging, Risk Bearing, Insurance, Marketing
Finance, Market Research and Marketing Information.
7. Selling vs. Marketing 1
1 Marketing Environment, Segmentation and Marketing 12
Mix
1. Marketing Environment 4
I. Meaning, Definition
Ii. Factors affecting Marketing Environment (Internal &
External)
iii. Impact of marketing Environment
2.Market Segmentation: - 4




i. Introduction, Meaning and Definition

ii. Importance

3. Marketing Mix
i. Introduction

ii. Meaning & Definition

iii.Elements of Marketing Mix- Product, Price, Place

and Promotion

iv. Sub-elements of Marketing Mix- People, Processes

and Physical Evidence
v. Importance of Marketing Mix

Product Mix and Price Mix

10

1. Product Mix

iv.

Meaning and Definition

Product Line and Product Mix

iii. Product Classification

Product Life Cycle
Factors Considered for Product Management

2. Price Mix

Meaning and Definition
Pricing Objectives
Factors Affecting Pricing Decision

Pricing Methods

05

05

Place Mix and Promotion Mix

12

1. Place Mix

Meaning and Definition of Place Mix
Importance
Types of Distribution Channels — consumer goods

and Industrial Goods

06




iv. Factors Influencing selection of Channels

2. Promotion Mix 06

i.  Meaning of Promotion Mix

ii. Elements of Promotion Mix- Personal Selling, Public
Relation and Sales Promotion

lii. Factors Affecting Promotion Mix

iv. Methods of Sales Promotion

\Y People, Processes and Physical Evidence Mix

1. Meaning and Importance of Extended P’s of Marketing
2. People Mix

3. Process Mix

N DN N DN oo

4. Physical Evidence Mix

References:
Kotler, P. (2012). Kotler on marketing. Simon & Schuster.
Saxena, R. (2009). Marketing management 4e. Tata McGraw-Hill Education.
Panda, T., & Sahadev, S. (2019). Sales and distribution management.
Batra. (2009). Advertising management. Pearson Education India.
Pradhan, S. (2011). Retailing management: Text and cases. Tata McGraw-Hill
Education.
Vedamani, G. G. (2006). Retail management (4th ed.).
Ramaswamy. (2009). Marketing management: Global perspective, Indian context.
Macmillan.
Chopra, S., & Meindl, P. (2012). Supply chain management: Strategy, planning, and

operation. Pearson Education.
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Course/ Paper Title Additional English-1
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Objectives of the Course

Sr. No. Objectives

1 To expose students to a good blend of old and new literary extracts having
various themes that are entertaining, enlightening and informative so that they
realize the beauty and communicative power of English.

2. To encourage them to understand and appreciate prose writings of well-known
writers.

3. To motivate them to enjoy the intrinsic rhythmic beauty of lyrical poetry.

4, To develop literary sensibilities and communicative abilities among students.

5. Help students improve the range and depth of Writing Skills.

Course Specific Outcome

Sr. No. Learning Outcome
1. Students appreciate shorter literary texts and understand prose writings of well-
known writers in a literary text
2. They are able to understand and appreciate short lyrical poems.
3. To develop oral and written communication skills of the students so that their
employability enhances.




Syllabus

Unit No. Title with Content No. of
Lectures
Unit | 14
1.My Financial Career - Stephen Leacock
2.The World Is Too Much With Us — William Wordsworth
Unit 11 14
1. Do Insects Think? - Robert Benchley
2.The Fortune Teller - Joseph Furtado
unit 111 14
1.Good Manners — J.C Hill
2.Where the Mind is Without Fear - Rabindranath Tagore
Unit IV | The Monkey’s Paw- W.W Jacobs 10
UnitV | Business related Ted Talks (Internals) 02
References:

Board of Editors, ed. Pearls of Wisdom. Hyderabad: Orient BlackSwan, 2019

Online Resources:

The Monkey’s Paw:
https://www.kyrene.org/cms/lib/AZ01001083/Centricity/Domain/2259/The%20Monkeys%20Pa

w%20-%20text.pdf



https://www.kyrene.org/cms/lib/AZ01001083/Centricity/Domain/2259/The%20Monkeys%20Paw%20-%20text.pdf
https://www.kyrene.org/cms/lib/AZ01001083/Centricity/Domain/2259/The%20Monkeys%20Paw%20-%20text.pdf
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Course/ Paper Title | aesfaes #RIST @Mfged 3O IUNoIT 7RIS
“HTYT ETTcT HTTOT ShireATahra’ (Additional
Marathi I)
Course Code 21CBCO117B
Semester |
No. of Credits 3
Objectives of the Course
Sr. No. FRTEHATET IR
L STeTfaehie o fAfaer & JrdAR SAoarrdr di¥e &7 T faefad
HIOT,

2. SHTERT STATIT AIST T TUTeT TIST FHIO.
fearedtar fafay srdie wcaar saadiear e 7 fari New

F&T ST,

4. ST AfgcaraesT =T fAATor Heor,




Learning Outcome

Sr. No. srsgraTh fAsaedh

AT STUATHT ST e

1. farfarer ST FgcaarT SA<hi=aT FTATAT F TSUTHSUHT Ao HHTor

2. Trameataer At arigcar= =1 HHT0r FHI,

3. ATEATE TUATHT ST &HAT (AR e FT0l,

4. frfarer &= 7t AT=a1 AT FHieed EwEd g .

STHTHHH
Unit A=t ufee No. of
No. Lectures
2 FEAAGEdTL - qTIcash (A=, FeTqATaedTL Fgursl w2 19
CIEEIEZ T
2 FHITH [EqF - ShuATe 35
References:
Sr. Author Title of the Book Publication
No.
Lo | wures:- . =t o IHUATET TSR THTH AR,
AT, UT.ET. Toig AT
2. | gT.=t. AT IS SATHTIT

A qieeTehere,
ATERT T TeeAt, FIegTIx.
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Course/ Paper Title | efoqen f@dr (ADDITIONAL HINDI- 1)
Course Code 21CBCO117C
Semester |
No. of Credits 3 (1 Unit equivalent to 1 Credit)
Objectives of the Course
Sr. Objectives
No.
L | omt & Er #fa vd #eg afger & aRkfaa awer
2. | & Fge @ifgcd garT ol B SUFAS T Shad &
IIEdd F HIId Il
3. | RSy #TT GaRT Hae, dEdced MG 0N H AT AT
A | e, aaEE & T 7 wgEd fEE, 3T e, st
3T AT &t
5.

3TST & gR H eI & FANT F ¢@d §U fedl Fegfear-
IfAIs, Seteic dur i diveda} 3nfe & ol & aRf@d
AT




Course Specific Outcomes

Sr.No. Learning Outcome

1. e aifefcass A1 O ol &1 Ifddea @A@Y Sreen

2 | R wfeca & wwasT @ ol & Aedt & gi wowar
3cTeoT glafr

3. fBET T & 3eTTST ¥ ©F 39U #at JUr IRt fr
Tqse ¥ ¥ ffcafea & qiier

4. BT IGEING Ud HraTerld a7 & By At &1 gAier
Thel &  HT 910

> | 3, ol e, ol degfear e & srearer & et 7 i

grafr
Syllabus
Unit No. Title with Contents No. of
Lectures4s

sH1S | FIeg g 20
U dg - ety sureary gRatr j
TICA & YA - FHSTHART gt 4
S diq 915 - gRAOWT s j
e & S - 3 arerud
U3 i qER - Ty i

gois Il | FEe AR 20

38T &ET AT - TG AT I[eRT j
eI - UG 4
AR FT SN -gRAAF AT j
STl T GIg - LAl
I ST HH - HY HichiAT

SHISIII ATfecday IIoTHA 14




3 T AT Riegl & SgarRY F JEa 4
%a' $. C?th\iéal; 5
gfAhis,getee, f@ar aireder 5
References:
Sr. No. Author Title of the Book Publication
L | dur. @y sregae Azer, | @ifecy @ qRERT T, S
SUEEIEIER Il
faafaczrer, guor,
2. | Feg &Er wrgrelr &1 fawr SANRIRAT TehIRIA,
s feeelr
3. | ywEEwT agddr sy iR TadrmET AR FehTere,
og feeelr
4 | fade AR A HFYY T T ST | TSI e,
ASEHIA e, 7 R
5. ST. AT 318, 51, Teacd | FATSieTeereh gl 3fe=TqulT ehrer,
TSI HTehclelIR ST
6. ST ShoTmerdy HTTeaT, TUAT | JATSleideleh SATagINe T8dr | T&IRIelr  ehrers,
75 oo
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Course/ Paper Title Additional Urdu Paper |

Course Code 21CBCO117D

Semester |

No. of Credits 3

Objectives of the Course

Sr. No. Objectives

educate the basic concepts of and terminologies of commerce

Develop the thought provoking ability among the pupils.

1
2
3. Develop the skill of translation among the pupils.
4

Enhance the skill of writing letters

Course Specific Outcomes

Sr. No. Learning Outcome
1 Unlock the communication skills of the students.
2 Enhance the reading, writing, and translation skills of the students.
3. Understand the Commercial Terminologies in Urdu
4 Students can communicate through letter writing.




Syllabus

Unit
No.

Title with Contents

No. of
Lectures

e History & Development of Urdu Nazm Nigari ,
Definition, Techniques & Kind of nazm.

e\.uﬁ\ )_5\ c@‘)u cw‘)\ 3 j\.f:“.S?.EJ}AJ\
e Life Skecth, Poetic Arts & Trends of Allama Igbal &
his Nazm Nigari

G0 aki cclerd ol Cadid Gl S JL) Dl
e Critical study of Bang-e- Dara
o ila (s 1S ) s Kby
Selected Poems from Bange Dara Part
opalai mdiia S0 Kl
e Himala Al
e AglOdil Ja 5 Jae

e Hamdardi SR
e Ishg Aur Maut Giga gl Bie

e Hindustani Bachon ka Qaumi Geet S g3 (Al 921
Gl o

25

+ History and Evolutionary Development of Short
Stories, Techniques of Afsana.
S5 el HlE ) 5 el ol (S Sl
+ Life Sketch, Literary work of Prem Chand
GG Al ) et ) Canadd g cla (S dia 4y
Short Stories by Munshi Prem Chand
e Gilli Danda a5 K

e FEid Gaah SLRITS

15

+ Essay writing P O saan
+ Terminologies Glaaal

+ Letter writing PP EN

14




References:

Sr. No. Author Title of the Book Publication

1. Allama Igbal Bange Dara Educational Publishing
House, Ali Garh

2. Qamar Raees Numainda Mukhtasar Afsane Educational Publishing
House, Ali Garh

3. Sumbul Nigar Urdu Shairi ka Tanquidi Mtala Educational Publishing
House, Ali Garh

4. Maulvi Abdul Haque Qawaede Urdu Maktaba Jamia, Delhi
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Course/ Paper Title Additional Arabic |
Course Code 21CBCO117E
Semester I
No. of Credits 3
Objectives of the Course
Sr. No.
1. To introduce the oriented & foreign language such as Arabic.
2. To impart the basic knowledge of Arabic language &L.iterature among the pupils.
3. To develop the skill of translation among the students.
Course Specific Outcomes
Sr. No. Learning Outcome
1. Students can understand the basic Arabic language.

2. Students can read and write in Arabic.




Syllabus

Unit Title with Contents No. of
No. Lectures
Grammar: Topics are as follows.
e Huruful Hija
e Vowels
e Zamair
| e Ajza-e-Kalemah(lsm-Fel-Harf)
e Huruful Jaar 18
e Asmaul Ishrah
e Mausuf-wa-sifat
e Almubtada-wal-khabar
e Fele Mazi
e Fele Muzara.
Translation: Arabic —English- Arabic
I The essential Arabic by- prof. Rafi’el 18
Imad Faynan. Lessons: - 1 to 07
(only Exercises)
Terminology: Commercial Terminology (Selected)
I (Days, months, bank, hotels, office& Business 18
related selected words.)
References:
Sr. No. Author Title of the Book Publication
1. Sirajuddin Nadwi Tuhfatun-Nahw (Urdu) MarkaziMaktabalslami-
Delhi
2. Prof. rafi,el-Imad Faynan | The Essential Arabic (English) Goodword- books.
NewDelhi
3. Dr. Syed Ali Avrabic for beginners (English) Arabic Publications of

India Madras(Chennai).




